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Design Elements

Our design elements lend interest to our communications and add depth, 

dimension and texture to our visual system. They provide a modular system for a 

consistent and distinct brand presence while representing innovation, expertise 

and the performance edge we deliver.

Overview

The Vertical Edge 
– Visual concept 

– Six-column grid 

– Using the angled grids 
– How to integrate our typography grid 
– Internal Edge and boundary Edge alignment 
– Constructing an internal vertical Edge 
– Constructing a boundary vertical Edge 
– Defining the vertical Edge 
– Situations to avoid

Zebra Head Symbol 
– Situations to avoid

The Zebra

Supergraphic 
– Situations to avoid

Digital Buttons

Backgrounds 
– Applications
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The Vertical Edge
Visual concept

The enterprise edge is transforming from peripheral point to 
the center of the action—a place where businesses win or 
lose with customers. 

Zebra’s graphic vertical Edge becomes the place for 
storytelling, insights and visualizing results. Its forms—
derived from the deconstruction of the Zebra Logo—create 
a confluence of ideas, people and information.

We express collaboration through the intersections of  
the varying forms, and reveal insights through the 
windows that display content. We align all of these forms 
carefully along our graphic vertical Edge to give order and 
structure to our content. 

Vertical Edge

Available downloads

InDesign Collateral Template and Ruleset NALA - download 
InDesign Collateral Template and Ruleset A4 - download

http://www.zebra.com/content/dam/zebra_dam/en/guide/corporate/source-files/zebra-template-source-file-collateral-en-us.zip
http://www.zebra.com/content/dam/zebra_dam/en/guide/corporate/source-files/zebra-template-source-file-collateral-en-us.zip
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9.03

The Vertical Edge
Six-column grid

Our graphic system is made up of six-column grids. The six-
column grids are made up of angles, and restrict all shapes 
within them to 5-, 30- or 45-degree angles. 

Every Zebra asset must include at least one instance of 
a vertical Edge, but it is not required on every page of a 
multipage document. Please choose just one of either the  
5-degree grid, the 30-degree grid or the 45-degree grid  
in your branded application.

5º grid 30º grid 45º grid

Six-column grid for the vertical Edge alignment Six-column grid for the vertical Edge alignment Six-column grid for the vertical Edge alignment
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The Vertical Edge
Using the angled grids

Use the angled grids to define the top and bottom of a 
graphic element. Graphics can be created across the layout 
on different scales and crops. 

Use the vertical columns to define the position of  
the vertical Edge. One side of the graphic must always touch 
at least one of the outside edges of the layout; however, the 
other side can be aligned to the six-column grid (the opposite 
boundary of the layout, included). 

5º grid

5º

Internal vertical Edge Internal vertical Edge Internal vertical Edge

30º

30º

45º

45º

5º

30º grid 45º grid

This sample grid indicates how to utilize the vertical 
columns and 5º angles to create a vertical Edge.

This sample grid indicates how to utilize the vertical 
columns and 30º angles to create a vertical Edge.

This sample grid indicates how to utilize the vertical 
columns and 45º angles to create a vertical Edge. 
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13    

ASSET NAME
ASSET TITLE

Results
Tatiuribus eaque solorum ulloreratet estio aut lan delis. Harum di 
dolorerum fugia videbit imil exerchil iunto eum dolorecest, explabore 
volorum quam, consedi cusdae. Nam quam et mi, sequiaspero qui 
blaut omnimagnim voluptiis etur, volorro repro estium, occupta tisqui 
optur aperum int expligendi bersped exerror iberum etusapi endiatem.

Ut Eseni Conse Sit Ma Eumqua O�cipsum Quid 
Sollaut plites apienia eos re ipic tenis alitatem qui comnias qui 
occullaut. Equiae perchillorio exera exceper ciligent ex ea verrum 
solo endenis tianiam quiscipicab il eum estorum am alicit moluptas 
cus pa autem imuscienda dus aut idus natia optis nonet pedi de nit, 
te nonsequ iatur, sed ute con cuscipsae pore, sae volupta tecepre 
s pro cuptati aut as erem rerem et que peliti ut eos et lam volorae 
doloriberia nis quiaspel ius. Prem lam, sum, susda nobitati repro.

Cuptatium simus doluptaque res eniam, corporia volorrunt in con res 
quam num aut incipidebis eostrum que quam que natur. Qui ut reptatur 
sum quae atquae ommodicil ium explam quis qui quatur serum. fugita 
voluptatem. Lectatias aliquidignis nobit, nonsercimin rernatem alias 
am harumque cus min entio et exerum adisit odis eos non poruntia 
dolorumque dem ex eius, peroreperum ullici rempe dus ut eostibear.

Sequisq Uodita Quandest 
Vitatures que volest ad millab ipsam quam, quis rent utem id eius, 
utem. in rerit omnit arcitio. O c tem rem nitis aperiae enestia qui 
ute. Ne pro voles volorum ventum autem vollaut autam et magnis. 
Pa poribus idellaut quam facieni ad ut ute que pratemq uiant. Totaes 
molum imporiae aut quo dit ut odiatus, velit, consend ebitiurem tui 
faccaerum aut eat ad. Quam fugit moluptas quas ea volupid quo. 
Lectatias aliquidignis nobit, nonsercimin rernatem alias am harumque 
cus min entio et exerum adisit odis eos non porunti.

*Rovitam int amet eos non plamusa nosapel iquunto qui cum quatquid que libus que natium conseritati nestia venisti ntectium.

Lorem Ipsum Vercimp Quamfacien* Lectatias*

Sinvelentis et vercimp 400 400

Temquia ne derfernia 40 seconds 800 seconds

Temquia audicia tendis 171.60 minutes 3,458 minutes

 Delisium ne entotas 200 seconds 4000 seconds

Bar Code Caputure Rates with Mobile Devices

The Vertical Edge
How to integrate our typography grid

In addition to our six-column grid for the vertical Edge, we 
have a five-column typography grid to assist in creating a 
balanced composition between the angled graphic element 
and the text.

These two grids have distinct purposes and should never be 
confused. Typography should always align to the typography 
grids represented in blue to the right; while the vertical 
Edge should align to just one of the six-column gridlines 
represented here by the gray lines.

Five-column typography grid

Six-column vertical Edge grid
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9.06

The Vertical Edge
Internal Edge and boundary Edge alignment

When creating a vertical Edge with our six-column grid, 
we have two options: Internal or Boundary. Creating a 
vertical Edge on an internal axis is our preferred option, 
but when working with content that has a large amount of 
text, tables and data, it often helps to construct the vertical 
Edge from the boundary.

Internal vertical Edges Boundary vertical Edges
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The Vertical Edge
Constructing an internal vertical Edge

Internal Vertical Edges
The internal vertical Edge is created by using one of the 
gridlines within the document as represented by the blue 
lines, at right.
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The Vertical Edge
Constructing an internal vertical Edge

Using the internal vertical Edge is our preferred option.  
You may used any of the internal gridlines to pin your graphic 
shapes to, with the intention of creating a clearly defined 
vertical Edge spanning from the top to the bottom of the page.

Use only one of the angles 5º, 30º or 45º angles to contruct your 
layout. This can consist of just one shape or several; however, 
we do not recommend more than four shapes per layout. 

Example compositions using the internal vertical Edge

Zebra Printer Portfolio
Luptasp erspienis ero ipsani bea delibus

1    

ASSET NAME
ASSET TITLE

Results
Tatiuribus eaque solorum ulloreratet estio aut lan delis. Harum di 
dolorerum fugia videbit imil exerchil iunto eum dolorecest, explabore 
volorum quam, consedi cusdae. Nam quam et mi, sequiaspero qui 
blaut omnimagnim voluptiis etur, volorro repro estium, occupta tisqui 
optur aperum int expligendi bersped exerror iberum etusapi endiatem.

Ut Eseni Conse Sit Ma Eumqua O cipsum Quid 
Sollaut plites apienia eos re ipic tenis alitatem qui comnias qui 
occullaut. Equiae perchillorio exera exceper ciligent ex ea verrum 
solo endenis tianiam quiscipicab il eum estorum am alicit moluptas 
cus pa autem imuscienda dus aut idus natia optis nonet pedi de nit, 
te nonsequ iatur, sed ute con cuscipsae pore, sae volupta tecepre 
s pro cuptati aut as erem rerem et que peliti ut eos et lam volorae 
doloriberia nis quiaspel ius. Prem lam, sum, susda nobitati repro.

Cuptatium simus doluptaque res eniam, corporia volorrunt in con res 
quam num aut incipidebis eostrum que quam que natur. Qui ut reptatur 
sum quae atquae ommodicil ium explam quis qui quatur serum. fugita 
voluptatem. Lectatias aliquidignis nobit, nonsercimin rernatem alias 
am harumque cus min entio et exerum adisit odis eos non poruntia 
dolorumque dem ex eius, peroreperum ullici rempe dus ut eostibear.

Sequisq Uodita Quandest 
Vitatures que volest ad millab ipsam quam, quis rent utem id eius, 
utem. in rerit omnit arcitio. O c tem rem nitis aperiae enestia qui 
ute. Ne pro voles volorum ventum autem vollaut autam et magnis. 
Pa poribus idellaut quam facieni ad ut ute que pratemq uiant. Totaes 
molum imporiae aut quo dit ut odiatus, velit, consend ebitiurem tui 
faccaerum aut eat ad. Quam fugit moluptas quas ea volupid quo. 
Lectatias aliquidignis nobit, nonsercimin rernatem alias am harumque 
cus min entio et exerum adisit odis eos non porunti.

*Rovitam int amet eos non plamusa nosapel iquunto qui cum quatquid que libus que natium conseritati nestia venisti ntectium.

Lorem Ipsum Vercimp Quamfacien* Lectatias*

Sinvelentis et vercimp 400 400

Temquia ne derfernia 40 seconds 800 seconds

Temquia audicia tendis 171.60 minutes 3,458 minutes

 Delisium ne entotas 200 seconds 4000 seconds

Bar Code Caputure Rates with Mobile Devices

ASSET NAME
ASSET TITLE

NA and Corporate Headquarters
+1 800 423 0442
inquiry4@zebra.com

Asia-Pacific Headquarters
+65 6858 0722
contact.apac@zebra.com

EMEA Headquarters
zebra.com/locations
contact.emea@zebra.com

Latin America Headquarters
+1 847 955 2283
la.contactme@zebra.com

ZEBRA and the stylized Zebra head are trademarks of Zebra Technologies Corp., registered in many jurisdictions worldwide. All other 
trademarks are the property of their respective owners. ©2019 Zebra Technologies Corp. and/or its a liates. All rights reserved.
Part number: XXXXXXXX   04/2019

As et evenis int, num fugiaspis aliciis ciandel illoreh num fugiaspis 
ciandel enienitia quati rempere doluptur, visit www.zebra.com

Creating a Better 
Shopping Experience 
Laboreiciet asim consectis volores sintus 
sitius que vides explit, ut o ctorem eic te 
commolut et enis prem renitiat haruptatecte 
int. Aliquunt qui volo dolorepuda nosant 
mod qui ut dolupti aute prem est etu. Quias 
asperiberi iunt quature velit, quatibus in 
nonsendis ad minvendem. Harum doluptatem 
que nulpa exceaqu untibus comnihicid es 
pligent acitas modi dolor sum earum re cone. 
Lume nobit volora que nulparc hillaboria con 
cone incto lorem ipsum.

Develop a Smarter, Enabled Associate
Magnis volese aut arum laboratuscia 
deminute recae quid utemod quam eossi 
reictum, simille stionse quaspelitis doloressi 
bla praecerem assi aborit. Rum hit aliquis 
necesse quaectem arum rem. Ebis ipit expe 
sit omnit. Lume nobit volora que nulparc 
hillaboria lorem ipsum.

At velit sequas consectecum. Tatiuribus 
eaque solorum ulloreratet estio. Harum di 
dolorerum fugia videbit imil exerchil repro 
estium, occupta tisqui optur aperum int 
expligendi bersped exerror iberum etusapi 
endiatem que in pe natur. Sollaut plites 

Sources
1.  Ugiae et eossi illuptis velent endis as inciendam doluptatem ligenem volo ma quis et volor aut ratibus rernatet  

fugit quam alic tessim eatinus, sum: Vol. 130, No. 8, pp. 1106–1113.
2.  Nam faccus conserovid mos earupta id ut anducia vollendel mo berchillabo. Volupis susam voluptatur, 2015.

Available downloads

Refer to the InDesign Collateral Template and its accompanying ruleset for  
more information - download

  Top tips

•	 The angled shapes are not required on every page 
and caution should be taken not to overuse them

•	 Keep layouts clear and easy to understand  

http://www.zebra.com/content/dam/zebra_dam/en/guide/corporate/source-files/zebra-template-source-file-collateral-en-us.zip


DELIVERING THE ZEBRA BRAND
DESIGN ELEMENTS

Table of Contents

How To Use These 
Guidelines

The Zebra Brand 

Voice and Messaging 

The Zebra Logo

Zebra Tagline

Iconography

Solution Logos

Design Elements 

Brand Colors

Typography 

Photography

Video

Social Media

Co-Marketing

Legal Requirements

Zebra Boilerplate

Contact
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The Vertical Edge
How to construct an internal vertical Edge

Internal vertical Edge Internal vertical Edge

30º

30º

30º

30º

45º

45º

This sample grid indicates how to utilize the vertical 
columns and 30º angles to create a vertical Edge.

This sample grid indicates how to utilize the vertical 
columns and 45º angles to create a vertical Edge. 

30º grid 45º grid  Top tips

•	 To retain the impact of the vertical Edge, simplicity and 
abundant use of white space are critical. Less is definitely 
more. You do not need to use the angled graphic element 
on every page of an asset

•	 Creating a vertical Edge is more than simply adding 
angled graphic elements. The goal is to draw the eye to  
a defined focal point 

•	 It is not always necessary to include an angled edge: If 
you find it challenging to crop your image in a way that fits 
within the angles of the angled graphic element, consider 
moving ahead without an angled edge    

•	 Multiple angled graphic elements meet in one vertical 
position of the layout to clearly define the vertical Edge

•	 Use black; tints of 20%, 40% or 60% black; white; Zebra 
Blue to differentiate angled graphic elements or as a 
containment device for photography

•	 Always position the angled graphic elements on a black 
or white background
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9.10

The Vertical Edge
Constructing a boundary vertical Edge

Boundary Vertical Edges
To create a boundary vertical Edge, select one of the 
gridlines on your document’s outer edges, as represented 
by the blue lines, at right.

Available downloads

Refer to the InDesign Collateral Template and its accompanying ruleset for  
more information - download

http://www.zebra.com/content/dam/zebra_dam/en/guide/corporate/source-files/zebra-template-source-file-collateral-en-us.zip
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9.11

The Vertical Edge
Constructing a boundary vertical Edge

Using the boundary of the document to create the vertical 
Edge may be necessary when space is limited or simply 
to improve the composition on a layout. The boundary 
vertical Edge is preferred for editorial pages that require 
maximum space for text, tables and data.

Use only one of the angles 5º, 30º or 45º angles to 
contruct your layout. To help make the vertical Edge 
clearer, use a black or white background with only one 
or two shapes. These shapes may overlap or appear 
separately, depending on the composition’s requirements. 
Bear in mind that the shapes’ primary role is to create our 
vertical Edge.

Example compositions using the boundary vertical Edge

14    zebra technologies

ASSET NAME
ASSET TITLE

Results
Tatiuribus eaque solorum ulloreratet estio aut lan delis. Harum di 
dolorerum fugia videbit imil exerchil iunto eum dolorecest, explabore 
volorum quam, consedi cusdae. Nam quam et mi, sequiaspero qui 
blaut omnimagnim voluptiis etur, volorro repro estium, occupta tisqui 
optur aperum int expligendi bersped exerror iberum etusapi endiatem.

Ut Eseni Conse Sit Ma Eumqua Officipsum Quid 
Sollaut plites apienia eos re ipic tenis alitatem qui comnias qui 
occullaut. Equiae perchillorio exera exceper ciligent ex ea verrum 
solo endenis tianiam quiscipicab il eum estorum am alicit moluptas 
cus pa autem imuscienda dus aut idus natia optis nonet pedi de nit, 
te nonsequ iatur, sed ute con cuscipsae pore, sae volupta tecepre 
s pro cuptati aut as erem rerem et que peliti ut eos et lam volorae 
doloriberia nis quiaspel ius. Prem lam, sum, susda nobitati repro.

Cuptatium simus doluptaque res eniam, corporia volorrunt in con res 
quam num aut incipidebis eostrum que quam que natur. Qui ut reptatur 
sum quae atquae ommodicil ium explam quis qui quatur serum. fugita 
voluptatem. Lectatias aliquidignis nobit, nonsercimin rernatem alias 
am harumque cus min entio et exerum adisit odis eos non poruntia 
dolorumque dem ex eius, peroreperum ullici rempe dus ut eostibear.

Sequisq Uodita Quandest 
Vitatures que volest ad millab ipsam quam, quis rent utem id eius, 
utem. in rerit omnit arcitio. Offic tem rem nitis aperiae enestia qui 
ute. Ne pro voles volorum ventum autem vollaut autam et magnis. 
Pa poribus idellaut quam facieni ad ut ute que pratemq uiant. Totaes 
molum imporiae aut quo dit ut odiatus, velit, consend ebitiurem tui 
faccaerum aut eat ad. Quam fugit moluptas quas ea volupid quo. 
Lectatias aliquidignis nobit, nonsercimin rernatem alias am harumque 
cus min entio et exerum adisit odis eos non porunti.

*Rovitam int amet eos non plamusa nosapel iquunto qui cum quatquid que libus que natium conseritati nestia venisti ntectium.

Bar Code Caputure Rates with Mobile Devices

Lorem Ipsum Vercimp Quamfacien* Lectatias*

Sinvelentis et vercimp 400 400

Temquia ne derfernia 40 seconds 800 seconds

Temquia audicia tendis 171.60 minutes 3,458 minutes

 Delisium ne entotas 200 seconds 4000 seconds

21    zebra technologies

ASSET NAME
ASSET TITLE

Considerations When 
Selecting the Best 
Material for Your 
Mobile Application 
Rum alibus dolor adipide odipist ioreni 
odigendest aut quam idebis quuntiu lore 
reratum et, cumquib eatu aliquunt qui volo 
dolorepuda nosant mod qui ut dolupti 
aute. Quiaenem fugianto tempel ex eturior 
sequo dolut occus et volectur. Qui ut recest 
perchitat. Pernatium quo volupta tumquia 
uteum voluptat haruptiuntin culpa provit, 
idis et ut ateture porporisiti odicimpor sit 
quide volori am endam verupta, qui dolupta 
turempe vidis minvent voluptatem hil 
istorecerum eania provitatu. 
 
Magnis doloratios pre dolestet  
pre dolestet provitatur 

Ulecum, conse non conseque nobissunto 
torempost, seque nonsect otationsedia 
voluptatem dolorro cus sitem sunt lorem 
doluptatquo molorruntur. Beriae recepudam 
et rest officimus doles magnis ratios ventiunt, 
niene sendam verupta, qui dolupta turempe 
vidis minvent voluptatem hil istorecerum 
eania provitatus apitaessit mi opta volore 
eventiae lorem imsum lore.

Neque est re soluptas con pelliquo vollo 
mo bernam ut eum qui nonsequi cus, 
seditem. comnissunt omni imilique provitatur 
sinisint, sam fuga. Nem quatur aut viditatem 
explignam, sum laborecaecum estotate et 
harunt alibus quam qui unt maximpos reperi 
doles excea porerum.

Ulecum Conse Dolupta 
Minvel ipienet illoreh enimolo rporion 
reneceperat occatus, con re vit quas 
rehenderum eos doluptatium quossim ut 
verum simusande quam secus sequi num 
quia dolore id quias arum fugit et, omnihil 
laccuptates nones accum assit a debit pliq 
iatisim incias esectora as sedi omnimus mi, 
ut harum eiuris sendam audias qui apietur, 
cupicim aximinti etium la doluptia el eicturi 
omnis re seque pratus volo et inus ulparunt.

Coremol upiene dioritas es porerem 
alitionsecab ium fuga. Et dissit arum quo 
cusci sumquo blacea volorrunt, volores 
expero blaciatur lorem ipsum.

ASSET NAME
ASSET TITLE

NA and Corporate Headquarters
+1 800 423 0442
inquiry4@zebra.com

Asia-Pacific Headquarters
+65 6858 0722
contact.apac@zebra.com

EMEA Headquarters
zebra.com/locations
contact.emea@zebra.com

Latin America Headquarters
zebra.com/locations
la.contactme@zebra.com

ZEBRA and the stylized Zebra head are trademarks of Zebra Technologies Corp., registered in many jurisdictions worldwide. 
All other trademarks are the property of their respective owners. ©2023 Zebra Technologies Corp. and/or its affiliates. 01/01/2023.

As et evenis int, num fugiaspis aliciis ciandel illoreh num fugiaspis ciandel enienitia quati 
rempere doluptur, visit www.zebra.com

Creating a Better 
Shopping Experience 
Laboreiciet asim consectis volores sintus 
sitius que vides explit, ut offictorem eic te 
commolut et enis prem renitiat haruptatecte 
int. Aliquunt qui volo dolorepuda nosant 
mod qui ut dolupti aute prem est etu. Quias 
asperiberi iunt quature velit, quatibus in 
nonsendis ad minvendem. Harum doluptatem 
que nulpa exceaqu untibus comnihicid es 
pligent acitas modi dolor sum earum re cone. 
Lume nobit volora que nulparc hillaboria con 
cone incto lorem ipsum.

Develop a Smarter, Enabled Associate
Magnis volese aut arum laboratuscia 
deminute recae quid utemod quam eossi 
reictum, simille stionse quaspelitis doloressi 
bla praecerem assi aborit. Rum hit aliquis 
necesse quaectem arum rem. Ebis ipit expe 
dolupta tusandus aspelignis essitatiandi 
sit omnit. Lume nobit volora que nulparc 
hillaboria lorem ipsum.

At velit sequas consectecum. Tatiuribus 
eaque solorum ulloreratet estio. Harum di 
dolorerum fugia videbit imil exerchil repro 
estium, occupta tisqui optur aperum int 
expligendi bersped exerror iberum etusapi 
endiatem que in pe natur. Sollaut plites 
apienia eos re ipic tenis alitatem qui comis.

Sources
1.  Ugiae et eossi illuptis velent endis as inciendam doluptatem ligenem volo ma quis et volor aut ratibus rernatet  

fugit quam alic tessim eatinus, sum: Vol. 130, No. 8, pp. 1106–1113.
2.  Nam faccus conserovid mos earupta id ut anducia vollendel mo berchillabo. Volupis susam voluptatur, 2015.

Laboratuscia dem recae volore. Endam quia 
cores sam, saecupturem quid utemod quam 
eossi reictum, simille stionse quaspelitis 
et doloressi bla. Praecerem assi aborit 
excessum ventis que sit, tenis ni officaboris 
re, niscius necesse quaectem arum rem. 
Quias asperiberi iunt quature velit, quatibus in 
nonsendis ad minvendem. Harum doluptatem 
que nulpa exceaqu untibus comnihicid es 
pligent acitas modi dolor sum earum re cone. 
Lume nobit volora que nulparc.

Available downloads

Refer to the InDesign Collateral Template and its accompanying ruleset for  
more information - download

  Top tips

•	 The angled shapes are not required on every page 
and caution should be taken not to overuse them

•	 Keep layouts clear and easy to understand  

http://www.zebra.com/content/dam/zebra_dam/en/guide/corporate/source-files/zebra-template-source-file-collateral-en-us.zip
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9.12

The Vertical Edge
How to construct a boundary vertical Edge

Boundary vertical Edge Boundary vertical Edge

30º

30º

30º

45º

45º

30º grid 45º grid

This sample grid indicates how to create the vertical 
Edge with 30º angles from the document boundary.

This sample grid indicates how to create the vertical 
Edge with 45º angles from the document boundary.

  Top tips

For detailed guidance on how to construct the  
boundary vertical Edge, consult the internal  
vertical Edge top tips on p. 9.09
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9.13

Working hard to make 
the edge of your business 
smarter, everyday

Working hard to make 
the edge of your business 
smarter, everyday

The Vertical Edge
Defining the vertical Edge

Always be mindful of balance on a page. Whether your 
composition is simple or complex, drawing the eye to an 
area of focus and maintaining a balance of graphics and 
clear space are key. 

See balanced simple and complex examples at right.

A single angled graphic element is positioned in the lower 
left on a black background, defining the vertical Edge at 
the edge of the layout. 

Four angled graphic elements meet on a black background to 
define the vertical Edge. As shown, angled graphic elements 
always share a vertical Edge. 

Simple composition  
Single angled graphic element

Complex composition  
Multiple angled graphic elements

Working hard to make 
the edge of your business 
smarter, everyday

Working hard to make 
the edge of your business 
smarter, everyday

Vertical Edge Vertical Edge
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9.14

54

Zebra Printer Portfolio
Luptasp erspienis ero ipsani bea delibus

 
 

The Vertical Edge
Defining the vertical Edge with photography

These applications show the flexibility of the angled graphic 
elements and how they pair with imagery, whether in a 
simple or complex composition. 

Simple composition   
Single angled graphic element 

Complex composition   
Multiple angled graphic elements

The angled graphic element is positioned at the top of a black 
background, forming the vertical Edge by using the right side of 
the image. 

The angled elements and two images are positioned on a  
white background, coming together to define the vertical Edge 
where they meet. 

54

Zebra Printer Portfolio
Luptasp erspienis ero ipsani bea delibus

 
 

Vertical Edge

Vertical Edge
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9.15

The Vertical Edge
Situations to avoid

Do not use a color other than black; tints of 20%, 40% 
or 60% black; white; Zebra Blue for an angled graphic 
element

Do not create more than one angled graphic element in a 
single composition

Do not combine 5-, 30- or 45-degree angles  
in a single composition

Do not overuse the angled graphic element to a point 
where the layout becomes overwhelming or the graphic 
elements overpower an image or images

Do not overlap angled graphic elements and images

Available downloads

InDesign Collateral Template and Ruleset NALA - download 
InDesign Collateral Template and Ruleset A4 - download 

Do not overlap angled graphic  
elements and images

Do not combine 5-, 30- or 45-degree 
angles in a single composition

Do not overuse the angled graphic 
element to a point where the layout 
becomes overwhelming or the graphic 
elements overpower an image or images

Do not use a color other than black; tints 
of 20%, 40% or 60% black; white; Zebra 
Blue for an angled graphic element

Do not create more than one angled graphic 
element in a single composition

http://www.zebra.com/content/dam/zebra_dam/en/guide/corporate/source-files/zebra-template-source-file-collateral-en-us.zip
http://www.zebra.com/content/dam/zebra_dam/en/guide/corporate/source-files/zebra-template-source-file-collateral-en-us.zip
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9.16

The Zebra Head Symbol

The Zebra Head Symbol is an integral part of our brand 
system: we must protect it with the same care we apply 
to the Zebra Wordmark. The full Zebra Logo is always 
preferred; however, in limited situations, you may use the 
Zebra Head Symbol on its own. 

Please contact brand@zebra.com for the artwork

Zebra Head Symbol	 App button color variations

Clear space	 Minimum size		  Favicon

0.35 IN

25 PX

HEX  #000000

HEX  #999999

X=height of Zebra Head Symbol

HEX  #666666

HEX  #CCCCCC

X

.5X

.5X

.5X

.5X

16 x 16 PX

  Top tips

•	 Approved use includes app buttons and mobile 
environments where space is limited

•	 A clear reference to ‘Zebra’ should appear in copy 
near the Head Symbol 

•	 To preserve the visual impact of the Head Symbol, 
maintain clear space around it as shown at right

•	 To ensure legibility, follow minimum size  
measurements at right

mailto:brand%40zebra.com?subject=Zebra%20head%20symbol%20artwork%20request
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9.17

The Zebra Head Symbol
Situations to avoid

Do not scale the Head Symbol below the approved sizes 

Do not place the Head Symbol over photography

Do not place text over or behind the Head Symbol

Do not scale the Head Symbol below  
the approved sizes 

Do not place text over or behind the  
Head Symbol

Do not place the Head Symbol over 
photography

Lorem ipsum acid eum 
quibusdam essequodi 
conserum quaepta quatur 
mo volorum ut etur magnat
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9.18

The Zebra

Our brand identity and Logo must be protected with a 
large degree of care. 

Since the zebra animal does not align with the perception 
of an innovative technology company, we must avoid 
using zebra animal photography, graphics, illustrations, 
cartoons or characters in any internal or external 
marketing materials.

It is only appropriate to use a zebra in the form of our 
Logo, Head Symbol or supergraphic.

There are no exceptions to this rule.

Do not use zebra animal graphics, illustrations 
or characters in marketing materials

Do not use zebra animal graphics, illustrations 
or characters in marketing materials

Do not use zebra animal graphics, illustrations 
or characters in marketing materials 

Do not use zebra animal graphics, illustrations 
or characters in marketing materials

Ac sem integer a, ut molestie ut dolor fauc 
ibus fermentum, mauris integer turpis dolor 
ut vehicula, class sed eu ipsum ultricies.

WARSAW
SYDNEY
BEIJING
LAS VEGAS

JUNE 4-6, 2019
AUGUST 13-14, 2019

AUGUST 20-21, 2019
OCTOBER 1-2, 2019
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9.19

The Zebra Supergraphic

To help reinforce the Zebra brand, the Zebra Head  
Symbol (without the Zebra Wordmark) can be used as  
a supergraphic. 

100% Black 
Background 
75% Black  

Head Symbol

60% Black 
Background 
50% Black  

Head Symbol

40% Black 
Background 
25% Black  

Head Symbol

20% Black 
Background 
10% Black  

Head Symbol

White  
Background 
10% Black  

Head Symbol

Zebra Blue 
Background 
75% Zebra  

Blue Symbol

Zebra supergraphic

Correct screened value colours

Available downloads

Zebra supergraphic - download 

You can use the supergraphic as a 
background element in your overall design.

  Top tips

•	 Place the supergraphic as a background element in  
your overall design 

•	 The Head Symbol must be a screened value of the 
background color; recommended color values are  
shown at right 

lorem ipsum dolor que rum vehem acer
sdipsum ulpanum rum

http://www.zebra.com/content/dam/zebra_dam/en/guide/corporate/source-files/zebra-graphic-source-file-super.zip
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9.20

Do not place the Zebra Head Symbol  
in a small design element

Do not use the Zebra Wordmark with the supergraphic

Do not place the supergraphic in a small design element

Do not change the color values of the supergraphic

Do not place the supergraphic over photography

Do not place the Zebra Head Symbol  
in a small box

Do not place the supergraphic over 
photography

Do not use the Zebra Wordmark with the 
supergraphic

The Zebra Supergraphic
Situations to avoid
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9.21

Digital Buttons

Using a range of button styles allows great flexibility 
for creating engagement with site visitors. Depending 
on the specific needs of the digital application being 
developed, choose from one of these button styles to 
direct visitors towards the appropriate content. 

Only use approved brand colors: 
Zebra Blue, Zebra Black, White, and Zebra Purple.
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9.22

Backgrounds
Overview

Backgrounds are useful for creating visual interest and structure on page layouts. There are two approved 
angled background derived from applications used on Zebra.com. Other variations on these can be 
created based on need, utlizing the 5°, 30° and 45° angles as well as the approved tints of Zebra blue. 

Angled 1 (Dark Blue) Angled 2 (Light Blue)

Available downloads

Angled backgrounds (.AI and .JPG) - download 

https://zebra.sharepoint.com/:f:/r/sites/BrandHub/ZABT/Shared%20Documents/Backgrounds/zebra-digital-style-guide-backgrounds?csf=1&web=1&e=NUZIzl
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9.23

Background Applications
Overview

These applications show how the angled 
background elements can help create an eye 
catching, engaging layout for both print and 
digital designs.

Only the provided color options are  
approved for use. 

Available downloads

Angled backgrounds (.AI and .JPG) - download 

Welcome to Zebra 
at the Old Post Office
Work. Meet. Unwind.

https://zebra.sharepoint.com/:f:/r/sites/BrandHub/ZABT/Shared%20Documents/Backgrounds/zebra-digital-style-guide-backgrounds?csf=1&web=1&e=NUZIzl

