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The Essential Shopper Experience:
Safety, Speed and Convenience

Shoppers are concerned. Retailers are concerned. But it’s not all gloom and doom. The single biggest influencer in
retail right now isn’t COVID — it’s adaptability. Shoppers still expect the items that they want to be readily available,
at the best value and with transactions that are a breeze. And it's completely within your control.
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Regain retail control with shopper insights from the Zebra’s 2021 Shopper Study

Download the Study
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